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Overview
Tarsus Group is an international business-to-business (B2B) media 
company which owns and manages a portfolio of leading trade 
exhibitions across a range of sectors in the Americas, Asia and EMEA. 
Tarsus supports its trade shows through the provision of online media, 
publications and conferences. Leading sector exhibitions are a vital B2B 
sales channel to facilitate the development of relationships between 
buyers and sellers in their respective markets. The Group’s key brands 
include the Dubai Airshow, Labelexpo, Connect, OFFPRICE, Zuchex, 
AAITF, SIUF and Hometex. 

Since its inception in 1998, Tarsus has developed its portfolio by both 
geography and business sector through a combination of organic growth and 
acquisitions. Its businesses are managed strongly at a local level with a focus 
on growing buyers and the Group is increasingly replicating its brands into new 
territories to deliver organic growth. Acquisitions have been identified in faster 
growing markets or industries undergoing fundamental change – collectively 
“markets in transition” – adding to the Group’s growth dynamic. 

A key differentiator is a culture that welcomes and encourages entrepreneurs to 
join the Tarsus team and develop their business in partnership.

With a diverse portfolio of leading brands that span a wide range of industries 
and geographies, Tarsus has built a robust international customer base whilst 
forging a strong presence in local markets and nurturing a loyal team with 
exceptional market knowledge.

130+ 
Events

40+ 
Brands

15 
Countries

14 
Business Sectors

510,000+ 
Buyers

4,000+ 
Exhibitors

700+ 
Employees

Differentiating TarsusDifferentiating Tarsus
	 Entrepreneurial management culture
	 Operates in transitioning markets 
	 Global footprint - targeting specific growth markets 
	 Quality assets
	 Buyer focus
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top 20 brands by revenue

KEY SECTORS WORLDWIDE
Tarsus key brands are market leaders. They are robust, global, and continue to gain momentum; 
leading their respective industries. Strong organic growth in exhibition sales continues to be 
supplemented by developing ancillary revenue opportunities such as conferences, educational 
programmes and online products.

AMERICAS 

AMERICAS, ASIA & EMEA

ASIA

EMEA
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THE UNITED STATES
The United States remains the world’s 
biggest single market for exhibitions where 
few sectors are not represented. Overall 
the market continues to show impressive 
growth and exposure to this dynamic 
geography is a must for any serious 
exhibition operator.

KEY FACT: 
Tarsus has been active in the US exhibition 
and publishing field since 1998. Starting 
with the Labelexpo brand, Tarsus bought 
OFFPRICE in 1999, before acquiring TSNN in 
2000 followed by its core medical business 
in 2006. In 2016 the Group acquired 
Connect Meetings which serves the 
business travel and meetings sector through 
events and an integrated media offering. 

MEXICO
The world’s 15th largest economy, Mexico 
is perfectly placed for cross border 
trade with the US to the North and Latin 
America to the south. As its economy 
continues to grow its increasing middle 
class makes Mexico an attractive place to 
do business. 

KEY FACT: 
Tarsus ran its first Label Summit event 
in Mexico back in 2004. Since 2013, a 
strategic joint venture partnership with E. 
J. Krause & Associates (EJK) has opened 
up the Mexico market with events serving 
the education, infrastructure, label 
printing and manufacturing sectors.  
 
 

COLOMBIA
The third largest country in Latin America, 
after Brazil and Mexico, Colombia 
has a population of 47 million. Large 
and diverse, Colombia is one of Latin 
America’s most promising markets for 
foreign investment and exhibitions.

KEY FACT: 
Tarsus has been trading in Colombia 
since 2014 with Label Summit Latin 
America being held in Medellín. 
Labelexpo’s largest conference-based 
event, it alternates each year between 
other countries in South America.

milwaukee

Boca Raton

Atlanta

mexico city

the americas office locations AMERICAS
“The US remains the world’s biggest single market for exhibitions and continues to show 
impressive growth. Recognising this Tarsus has been active in the North American exhibition 
and media industry since being founded in 1998.”

Starting with the Labelexpo brand which was launched in 1989, Tarsus increased its 
interests there by acquiring OFFPRICE in 1999 with additional acquisitions of TSNN in 2000 
and its initial preventative Medical business in 2006. Recently Tarsus has expanded its 
preventative medicine portfolio to include CMHC and SBS in 2014 and PAINweek in 2015. 
The most recent acquisition was the Connect business travel and meetings event portfolio 
in 2016.

A joint venture partnership with EJ Krause in 2013 opened up the Mexican market 
and gave access to the lucrative Industrial and Manufacturing sector through its 
Expomanufactura and Plastimagen events. In 2015 the collaboration facilitated the 
replication of GESS in Mexico with Airport Solutions Mexico launched in 2017. 

top brands by revenue



MEETINGS AND EVENTS

Connect is a leading player in the American 
meetings, travel and tourism industry. Connect 
has developed and manages a series of events 
across the US that bring together meeting 
professionals and planners with suppliers to 
the business travel and meetings sector in 
what is known as a ‘reverse’ trade show format. 

The exhibitions and events industry is worth 
$70 billion and the Connect events portfolio 
includes a combination of national, regional 
and vertically-focused tracks for expo, 
corporate, association, specialty and sports. 
Connect live events (or Marketplaces) bring 
together a curated group of professionals, 
including destination marketers, hotels, 
convention centers and technology providers, 
for a series of appointment-based discussions 
to drive business development leading to 
transactions in the short-term. The meetings 

are arranged on an invitation-only and 
appointment-based, which deliver efficiencies 
for both suppliers and planners.

MEDICAL

Established in 1992, A4M is a global medical 
education provider. Through its Anti-
Aging Academy, A4M provides anti-aging 
breakthroughs, practical knowledge, treatment 
modalities and skills for the practicing 
physician and health practitioners through live 
conferences and online programming. A4M 
exhibitions and conferences aim to ensure 
that all medical professionals are up-to-date 
with the latest scientific research and medical 
advances in preventing and treating the 
degenerative effects of aging.

At the forefront of the fast developing anti-
aging medicine industry, A4M is part of the 
largest global base network of thousands 
of health care professionals from over 120 
countries. A4M supports a series of worldwide 
events in anti-aging medicine and encourages 
physicians to continue their training and 
education in the field by attending these 
scientific programs. Linking technology 

suppliers with an elite audience of medical 
professionals whose practices service an 
affluent patient base, A4M organises numerous 
educational events including two larger annual 
congresses in Las Vegas and Florida.

The Cardiometabolic Health Congress 
(CMHC) was launched in 2006 in Boston and 
has grown to become the largest US-based, 
multidisciplinary conference addressing 
cardiometabolic disease prevention and its 
interdependencies through an integrated 
approach to education. Held every October, 
CMHC Boston is attended by over 1,300 
multidisciplinary health professionals seeking 
real-world solutions to integrate directly into 
their clinical practices. CMHC was expanded 
in 2015 to include the Best of CMHC regional 
conference series with meetings in Atlanta, 

Chicago and San Diego.

The CMHC provides a one-of-a-kind 
opportunity for busy clinicians. Delivering 
a single point of access for practitioners 
to stay abreast of evolving science, clinical 
practice advances and continuing education 
in cardiometabolic disease prevention and 
management, CMHC provides a complete 
educational platform spanning live and digital 
communications.  

Founded in 2007, the PAINWeek 
communications platform represents a 
single point of access for busy practitioners. 
It incorporates live, digital, and print 
communications that extend the market 
excellence of the brand’s national and regional 
conferences to a wider audience of frontline 
practitioners interested in the subject of pain 
management.

PAINWeek, held in Las Vegas, is the largest 
conference of its kind and presents 120+ 
hours of continuing medical education 
courses, special interest sessions and 
satellite events geared toward physicians and 

healthcare professionals. The PAINWeekend 
regional conference series brings certified 
medical education to healthcare workers in all 
disciplines via smaller meetings held across 
convenient locations during the year.

The South Beach Symposium, launched in 
2002, is an annual four-day live opportunity 
delivering educational content on the 
newest therapies, technologies, procedures 
and practice guidelines for physicians and 
practitioners in the field of dermatology and 
aesthetic medicine. 

The Symposium provides multiple educational 
tracks allowing medical professionals from 
both clinical and aesthetic dermatology 
practices to participate in focused education 
through the track of their choice. The event 
is unique in that it provides not only highly 

interactive didactic presentations, but also 
live patient demonstrations on injectables 
and fillers and of devices in aesthetics offering 
attendees real-time education, pearls and 
techniques. 
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INDUSTRIAL AND MANUFACTURING 

For more than two decades Expo Manufactura 
has been the premier event for the 
manufacturing industries in the Northern Latin 
American region. Held annually in Monterrey, 
Mexico, Expo Manufactura is regarded as the 
country’s leading business forum and presents 
cutting edge technologies and applications for a 
diverse range of industries including aerospace, 
automotive, energy, medical devices, home 
appliances and electronics.

The only event in Mexico that integrates the 
manufacturing industry’s entire production 

chain in one single space, Expo Manufactura 
incorporates the latest technology and 
information systems as well as providing 
educational training through its expert-led 
conference programmes. Featuring over 280 
exhibitors including local and international 
companies from Canada, Germany, India, 
Israel, Japan, Pakistan, Ukraine and the United 
States, it attracts over 10,500 buyers.  

Innovation, technology and production 
efficiencies are fuelling the growth of the global 
plastics industry which plays a key role in the 
development and growth of the manufacturing 
sector among others. Multiple industries are 
replacing traditional manufacturing materials 
with plastic-based products including: 
automotive, medical devices, construction, 
printing and packaging, agricultural and 
electrical household appliances.

Plastimagen is Mexico’s principal business 

platform for and gateway to the Latin American 
plastics market. The four-day event, also held 
in Monterrey, is designed to meet the needs of 
over 30,000 trade attendees and showcases 
the newest innovations and solutions from 
over 870 exhibitors.  

FASHION

Tarsus has owned the OFFPRICE exhibition 
brand since 1999. A collection of trade shows 
for the off-price (below wholesale) clothing 
and accessories industries, OFFPRICE events 
serve the retail industry with OFFPRICE 
exhibitors selling clothing, accessories, 
footwear, jewellery and more at a significant 
discount. Both major labels and non-branded 
goods are sold by OFFPRICE exhibitors for the 
lowest prices on the market. 

OFFPRICE shows are dynamic order-writing 
events that connect apparel retail buyers of all 

sizes with the leading off-price specialists in 20 
to 70% below wholesale clothing, accessories 
and footwear. First held in 1995, OFFPRICE 
had just 24 exhibitors and has grown 
significantly to become the largest trade show 
of its kind in the US with over 500 vendors and 
more than 1,300 stands.
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EDUCATION

Global Educational 
Supplies and Solutions 
Mexico (GESS) is the only 

education exhibition and conference in the 
Americas representing the full sphere of 
educational supplies and institutions. The 2016 
edition saw an 8% rise in visitors from across 
the education sector.

The event was co-hosted and in partnership 
with the Global Forum of Education and 
Innovation Virtual Educa, an initiative of the 
American States and the inaugural ceremony 
was attended by OAS Ambassador in Mexico, 
Anibal E. Qinonez, and Christina Cardenas, 
General Coordinator of Mexico Aprende of the 
Ministry of Public Education (SEP), as well as 
representatives from ILCE and FIMPES.

INDUSTRIAL AND MANUFACTURING

Industrial Print Expo 
Mexico brings 
together companies 

providing print solutions used in the 
manufacturing, assembly, marking, decoration 
and distribution of a wide range of electrical, 
mechanical and industrial machine products 
and components. 

INFRASTRUCTURE AND BUILDING 

Airport Solutions Mexico brings 
together the entire buying chain 
of the airport solutions industry, 

providing a platform to connect suppliers with 
key industry stakeholders and decision makers. 
The two-day B2B Airport Solutions Mexico 
exhibition and conference attracts more than 
2,000 B2B buyers and 200 conference 
attendees, and provides a gateway to a greater 

LATAM audience whereby major airport 
infrastructure expansion projects are 
supporting the increased demand from rising 
passenger traffic. 

LABELS AND PRINTING
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Additive Manufacturing 
Americas is to be launched in 
2017 as a replication of the 
Additive Manufacturing Europe 

event. The event covers the entire ecosystem 
of advanced design and manufacturing 
technologies that, when combined, 
dramatically stimulate innovation and enhance 
the efficiency and profitability of OEMs.

Labelexpo Americas 
runs biennially and Label 
Summit Latin America is 

held every year.

Labelexpo Americas, launched in 1989, is the 
largest label event in the Americas. Much of 
the recent growth is driven by ever-increasing 
numbers of Latin American printers. 
Launched in 2004, Label Summit Latin 
America was the first Label Summit. It remains 
Labelexpo’s largest conference-based event 
and alternates between the major markets of 
Mexico, Colombia and Chile.

MEDICAL

The Metabolic Medical 
Institute, Inc. offers medical 
education that focuses on 
integrative and preventative 

medicine which is geared towards a different 
audience consisting of more mainstream or 
traditional practice physicians.
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EUROPE
Since the sale of the Group’s French 
business in 2015, Tarsus has concentrated 
its European activities on one of its flagship 
events, Labelexpo Europe in Belgium, and 
the Onrec portfolio in the UK.

KEY FACT:
Labels & Labeling magazine was launched 
in 1978, with the first issue published in 
January 1979. Today the magazine reaches 
readers in 114 countries through six edi-
tions per year. 

THE MIDDLE EAST 
Commanding economic superiority in the 
Gulf Cooperation Council, the Emirate of 
Dubai is the second largest of the seven 
United Arab Emirates. It is also the most 
populated with over 2.6 million inhabitants. 
Dubai is a strong market for international 
companies wanting to develop their trade 
in the Middle East.

KEY FACT: 
The biggest MEBAA Show to date 
welcomed 460 exhibitors, including 
organisations from the UAE, Middle East, 
Europe, North America, Asia and Africa, 
and 9,042 attendees.

TURKEY
A large and rapidly developing country, 
Turkey provides a strategic gateway to 
the European and Asian continents. Its 
geographical location along with the 
country’s economic growth record, young 
and skilled workforce ensure Turkey offers 
promising growth potential. 

KEY FACT: 
Trading in Turkey, which constitutes some 
7% of the Group’s revenues on an annual 
basis, has continued to be strong and 
buyer attendance was robust across the 
eight events held during 2016. 

EMEA
“Tarsus’ strong operational footprint in Dubai and Turkey, together with leading events in 
Europe position its market leading brands as strong platforms for growth.”

Tarsus acquired F&E Aerospace in 2007 and with it The Dubai Airshow, the third largest 
aviation event in the world. It is the flagship event for Tarsus’ Dubai operation and a 
leading event in the region. Tarsus F&E also manages a market leading portfolio of events, 
including MEBAA Dubai, GESS Dubai and GPP. 

MEBAA Morocco, a replication of MEBAA Dubai, is now staged in Marrakech and is the first 
event of its kind in the region.

Tarsus became active in the Turkish market in 2011 when it acquired Istanbul-based IFO. 
This was quickly followed with the acquisitions of CYF and Life Media in 2012, and SADA 
and the KOMATEK brand in 2014.

In Europe the group runs Labelexpo Europe biennially, and owns the successful Onrec 
magazine and its portfolio of events and conferences.

top brands by revenue



AEROSPACE

The Dubai Airshow began life in 1986 as Arab 
Air. Since then the show has grown and evolved 
to become the third largest and one of the 
most important aerospace events in the world. 
Run by F&E Aerospace, which was acquired by 
Tarsus in 2007, it is the flagship event of Tarsus’ 
Middle East office. 

Much has changed since 1986 with the aviation 
industry undergoing unprecedented change 
since the millennium. The Dubai Airshow has 

helped lead this change by creating a world 
class exhibition showcasing the latest and 
greatest in military, general and commercial 
aviation. The biennial event is organised under 
the patronage of HH Sheikh Mohammed bin 
Rashid Al Maktoum, Vice President and Prime 
Minister of the UAE and Ruler of Dubai, and in 
co-operation with Dubai Civil Aviation Authority, 
Dubai Airports and the UAE Armed Forces. 

LABELS AND PRINTING 

Aimed at printers, designers and brand 
owners, the Labelexpo events showcase 
the latest working machinery, ancillaries and 
materials for label production and are used 
as strategic launch pads for manufacturers to 
launch new products into a buoyant market 
place. The exhibitions are complemented 
and supported by educational Label 
Summits which highlight current trends and 
technologies. Summits are held annually 
across Latin America and alternate between 
Mexico, Brazil, Chile and Colombia.

Labelexpo Europe is the flagship show in the 
Labelexpo Global Series portfolio and is the 
largest label converting event in the world. 
Launched in London in 1980, it moved to 
Brussels in 1985. Widely regarded as the 
world’s leading label show and an exhibition 
super brand, Labelexpo Europe 2015 posted 
record breaking results with its highest ever 
visitor, exhibitor and exhibition space numbers 
as it marked its 35th anniversary.

EDUCATION

Global Educational Supplies and Solutions 
(GESS) was launched in Dubai during 2008 and 
is the Middle East’s leading educational supplies 
show. GESS connects education professionals 
and providers of ICT and e-learning solutions, 
interactive technologies and scientific and 
laboratory equipment. The event runs every 
year alongside the GESS Awards and Global 
Education Forum (GEF) which provides the 
foundation for dialogue between the local 
academic and regional educational practitioners 
and their counterparts from the global 

education community. 

GESS Dubai is organised under the patronage of 
HH Sheikh Mohammed bin Rashid Al Maktoum, 
Vice- President and Prime Minister of the UAE 
and Ruler of Dubai, and supported by His 
Excellency Humaid Moh’d Al Qutami, Minister of 
Education for the United Arab Emirates. Building 
on GESS’s success in the UAE, the brand has 
been replicated with successful sister editions 
held in Indonesia and Mexico.

HOUSEWARES AND INTERIOR DESIGN

Zuchex was first held in 1989 and is actively 
supported by the Turkish Houseware 
Association. The event connects manufacturers 
and suppliers of housewares, homestyle, gifts 
and electrical appliances, with retailers and 
distributors. Its sister event Ideal Homex is 
held each March. 

Zuchex & Ideal Homex joined the Tarsus 
portfolio in 2012 when Tarsus acquired Turkish 
exhibition company Life Media. Now wholly 
owned, Zuchex & Ideal Homex constitute 
the largest housewares and gift trade show 
portfolio in Eurasia. Held annually in Istanbul, 
the shows take place during the spring and 
autumn buying seasons and provide excellent 
import and export opportunities. 
 

Ideal Homex was formerly known as Zuchex 
Spring but was rebranded in 2007 to 
help differentiate it from the main Zuchex 
event which is held each September. The 
housewares and gift sectors see constant 
innovation in product design and suppliers 
demand rapid access to the market hence the 
need for staging Ideal Homex and Zuchex in 
the same year.

INFRASTRUCTURE AND BUILDING

The global elevator and escalator sectors 
having been coming together at ASANSÖR 
since it was first held in 1989. Taking place 
each March at Istanbul’s Tüyap Convention 
Centre, ASANSÖR is aimed at a wide range of 
stakeholders including representatives from 
the construction and building sector, building 
owners, elevator users, project engineers, 
architects and engineering and consulting 
firms.

Supported by the Turkish Lift and Escalator 
Industries Association (AYSAD) and the 
European Lift Association (ELA), ASANSÖR 
is established as one of the top three 
events in the world for the lift and elevator 
industry. The fair routinely represents over 
350 exhibiting companies including leading 
manufacturers from China and Germany as 
well as many global brands. Visitors attending 
the show have the opportunity to see new 

products, machines, materials, technologies 
and applications across a diverse range of 
categories such as house and commercial 
building elevators, hospital elevators, domestic 
elevators and personal carriers, car elevators, 
cargo and service elevators, escalators and 
moving walkways.
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AEROSPACE

AIME is the leading forum for 
interiors suppliers to connect 
with airlines which are 

actively searching for new and innovative 
products. AIME is held in Dubai as the region 
has been at the forefront of changes in the 
aircraft interiors market, having already 
achieved a reputation for offering the latest in 
comfort and innovation. 

MEBAA is the foremost 
business aviation platform for 
the Middle East, and was 

successfully replicated in Morocco (MEEBA 
Morocco) in 2015.

MRO, co-located with AIME, 
offers attendees from the 
Middle East the opportunity 
to discover the crucial issues 
impacting the maintenance, 

repairs and overhaul industry today. It 
engages colleagues, customers, peers, and 
competitors from all segments of the 
business.

HORTICULTURE

The Flower Show also 
known as the Eurasia Plant 
Fair is the region’s largest 

horticultural and landscaping trade fair. 
Taking place annually in Istanbul, the Flower 
Show is owned and managed by CYF, a joint 
venture in which Tarsus owns a 100% stake. 
The event brings together buyers and sellers 
dedicated to indoor and outdoor ornamental 
plants, cut flowers, seeds, soils, plant care 
products, horticultural technologies and 
landscaping services.

INFRASTRUCTURE AND BUILDING

Airport Solutions Dubai and 
Turkey bring together the entire 
buying chain of the airport 

solutions industry, providing a platform to 
connect suppliers with key industry stakeholders 
and decision makers whilst assessing key issues 
and solutions in the innovative two day 
conference programme. Attendees at Airport 
Solutions Dubai will include leading stakeholders 
looking to take advantage of the opportunities 

presented by this fast-paced and dynamic 
market including: Dubai Civil Aviation Authority 
(DCAA), General Civil Aviation Authority (GCAA), 
Dubai Airports, Dubai Aviation Engineering 
Projects, Dubai Airport Free Zone (DAFZA), IATA, 
Emirates, Mubadala, Boeing and Etihad. The 
two-day B2B Airport Solutions Turkey exhibition 
and conference attracts more than 600 B2B 
buyers and 200 conference attendees.

ISG Eurasia is a leading event 
dedicated to providing information 
to the security and safety 
technology industry. The 

exhibition showcases all types of fire alarm 
systems, security and safety products, and 
electronic warning and protection systems. 

KOMATEK is Turkey’s 
largest trade exhibition 

for construction equipment and related 
products. This biennial show, based in Ankara, 
is one of Europe’s largest construction events 
and is expected to benefit from a strong 
pipeline of major construction and investment 
projects in Turkey. 

The International Recycling, 
Environmental Technologies and 
Waste Management exhibition 
REW Istanbul annually showcases 

innovative new recycling, environmental 
technologies to the waste management 
industry.

Yapi Decoor in Ankara is the 
largest international trade 
fair for building equipment in 

Anatolia and an important venue for 
engineers, contractors, architects and 
investors to source interior and exterior 
construction and building materials and 
decoration.

LABELS AND PRINTING

Additive Manufacturing 
Europe is the pan-European 
business show for 3D printing 
and launched in 2016 to great 

success, with 58 countries represented. The 
event focused on the fastest growing vertical 
sectors - healthcare, aerospace and 
automotive and applications for these were 
represented throughout the event.

Gulf Print & Pack (GPP) is 
the leading event for 
commercial and package 

printers in the Middle East and North Africa. 
Held biennially in Dubai. 

SIGN Istanbul has 
established itself as the 
leading regional hub for the 
advertising, sign making and 

digital printing sector. Strategically located at 
the intersection of these major commercial 
trade routes, SIGN Istanbul hosts hundreds of 
leading and innovative suppliers and 
thousands of key buyers from Eurasia.

RECRUITMENT

Online Recruitment 
(Onrec) The portfolio of 
products includes a website, 

magazine and series of international B2B 
events for HR directors, personnel managers, 
job boards and recruiters providing them with 
information on the internet recruitment 
industry.
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CHINA
China’s GDP growth has slowed down to around 7% as its 
economy transitions from one based on manufacturing and export 
to one driven by service and consumption. Due to the country’s 
sheer size and scale, Tarsus is focused on the key growth areas of 
Shanghai, Shenzhen and central China. 

KEY FACT:
By 2030 it is predicted there will be 221 cities in China with a 
population of more than one million compared with 35 such cities 
in Europe today.

SOUTH EAST ASIA
South East Asia provides excellent opportunities for businesses as 
a strategic region where economic growth and development are 
predicted to surpass the global average. If considered as a single 
market, it would be the 7th largest in the world, with a population 
of around 640 million, with half in Indonesia alone.

KEY FACT: 
South East Asia is a key region and the Group expects revenues 
from here to double and comprise some 10% of its total in the 
medium term.

the ASIA office locations ASIA
“Opening its first office in Shanghai in 2005, Tarsus hosts over 20 events across different 
industries in China’s first and second tier cities.” 

Tarsus’ strategy in China is twofold. Firstly, focusing on internal markets led by 
consumer demand to take advantage of the transition occurring in the country’s 
economic growth and demographics. Secondly, focusing on creating scale in the 
country’s key cities of Shanghai and Shenzhen. 

With the acquisition of Intex and a 65% share of Hometex in 2016 Tarsus became one of 
the biggest exhibition organisers in China, the second largest exhibition marketplace in 
the world. 

Tarsus added PT Infrastructure Indonesia (PTIA) to its portfolio in 2013, and has since 
replicated the leading Zuchex and GESS brands, and formed a JV partnership with 
Tarsus 9 Events. With the acquisition of 50% of AMB in 2015, Tarsus substantially 
increased its South East Asian presence, adding Malaysia, Myanmar, Cambodia and 
the Philippines to its geographic portfolio. This scale was further increased with the 
acquisition of PEP in the Philippines during 2016.  

top brands by revenue



HOUSEWARES AND INTERIOR DESIGN

Launched in 1997, Hometex takes place bi-
annually each spring and autumn in Shenzhen, 
China. Originally organised by the Guangdong 
Hometextile Association (GHA) and association 
member shareholders who also exhibit at the 
show, Hometex was initially held in Foshan City 
before moving to Shenzhen in 2007.

Hosting over 1,000 exhibitors and more than 
80,000 Chinese and international trade buyers, 
the event encompasses every aspect of the 
home textile market including curtains, bedding, 

towels, tablecloths, home textiles, upholstery, 
wallpaper coverings, home accessories, 
ornaments, textile fabric design and production 
machinery.

The spring edition which is the larger of the 
two events, occupies all of the available venue 
capacity, approximately 106,000m2 of gross 
space and boasts a waiting list for exhibitor 
participation. 

AUTOMOTIVE

The Automotive Aftermarket Industry 
and Tuning Trade Fair (AAITF) is one of the 
world’s largest and most influential automotive 
aftermarket events. Held in China, the event is 
now strategically located in the city of Shenzhen 
which is a recognised worldwide hub for 
electronics and the fourth busiest port globally.

Attracting strong international exhibitor 
participation, the annual event is operated 
as a joint venture between Tarsus and local 
organiser, Jiuzhou Media, which is one of China’s 

leading publishers and exhibition organisers. 
AAITF showcases manufacturers from the full 
range of auto aftercare products including car 
electronics, car audio and visual products and 
car decoration, car care and beauty products. 
Trade visitors include distributors, retailers, 
wholesalers, salesroom, service and spare part 
dealers. Reporting a 6% rise in visitor numbers, 
2016’s edition covered nine exhibition halls and 
hosted over 3,500 exhibiting brands.

CONSUMER ELECTRONICS

First held in 2015, CES Asia is the premier event 
for the consumer technology industry and 
joined the Tarsus event portfolio in late 2016. 
Key global businesses attend this event to grow 
and reinforce their brand by showcasing the 
latest products and technologies to consumer 
tech industry executives and buyers. Attendees 
have exclusive access to some of the largest 
brands from China and around the world, while 
celebrating the innovation that defines the 
consumer technology sector.

From tech powerhouses to innovative start-ups, 

the entire consumer technology ecosystem 
is represented across 19 categories and 
displayed at CES Asia. Held annually, the show 
highlights the latest in augmented reality, 3D 
printing, wearables, robotics, drones, vehicle 
technology, smart home and the Internet of 
Things (IoT). Supported by Consumer Technology 
Association(CTA), CES has quickly become 
a must-attend event for many international 
companies to launch new products and create 
lasting partnerships in the buoyant Asian market. 

MUSICAL INSTRUMENTS 

Now in its 16th edition, Music China is Asia 
Pacific’s largest sourcing venue for the music 
industry, offering an extensive range of musical 
instruments and accessories from traditional 
Chinese instruments to western orchestral 
and classical items to rock - everything from 
acoustic, electronic, western or Chinese. 

The exhibition, held in Shanghai, attracts 
thousands of musicians, retailers, dealers, 
distributors, music schools/academies and 
orchestras from across China and the rest of 

the world.  An excellent platform for business 
procurement, Music China plays a significant 
role in culture and education development. 
Co-organised with the China Music Instrument 
Association (CMIA), the four-day exhibition 
which is open to trade and public buyers also 
comprises a variety of educational forums and 
seminars.

FASHION

Part of the Tarsus Group portfolio since early 
2014, China (Shenzhen) International 
Brand Underwear Fair (SIUF) is the leading 
trade show for underwear garments in the 
Asian Pacific market. Launched In 2006, the 
show is held annually in Shenzhen, Southern 
China. The largest and most influential 
trade show for the Chinese intimate apparel 
industry, SIUF represents the whole supply and 
distribution chain and showcases the latest 
developments in  fabrics, accessories, brands, 
production and solutions for underwear, 
swimwear, sportswear and lounge wear. 

Covering over 73,000sqm, the show is 
heavily supported and endorsed by official 
bodies including the China Knitting Industrial 
Association and Guangdong Province Textiles. 
SIUF is an important industry resource for 
lingerie industry professionals, distributors, 
retailers, suppliers, brand owners and 
designers. SIUF is the region’s market leading 
industry event for companies looking to expand 
their lingerie business in China.

FOOD AND HOSPITALITY

WOFEX is the biggest and most effective food 
show in the Philippines today. Aimed at chefs, 
catering schools, supermarket retailers, food 
manufacturers and processors, WOFEX is held 
each April in Manila. WOFEX hosts the only 
Philippine competition endorsed by the World 
Association of Chef Societies (WACS). The 
illustrious Philippine Culinary Cup attracts world 
renowned foreign judges and is contested by 
teams from all over the world. 

Displaying the very newest in food and 
beverages, food equipment and related 
products and business services, WOFEX also 
includes product-led cookery demonstrations 
in the kitchen theatre and conferences, 
forums and workshops as part of the World 
Food Summit. WOFEX is also supported by its 
own trade publication World Food Magazine.
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INFRASTRUCTURE AND BUILDING

Since 2013, Indonesia Infrastructure 
Week (IIW) has brought together the 
largest gathering of public and private sector 
infrastructure stakeholders, planners, financers, 
decision makers, buyers and influencers with 
manufacturers, suppliers, and distributors in a 
focused business-to-business environment. 

Focused on building partnerships and driving 

Indonesia’s critical national infrastructure, 
IIW has become the industry’s key meeting 
place. With hundreds of new products and 
services covering the infrastructure market 
sectors launched as part of the exhibition, 
the annual event also includes live product 
demonstrations, conferences and invaluable 
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AUTOMOTIVE

AutoPro is part of Asia’s 
largest portfolio of 
automotive aftermarket 
events; AAITF. The event is 

the supported by GAIKINDO (the leading 
association for the Indonesian automotive 
industry), and it’s the first expo in South East 
Asia to offer a collision and repair focus, as 
well as a dedicated tuning section.

CamAuto, MyanAuto, and 
PhilAuto, are recognised as 
the no.1 events for the auto 
parts, accessories and service 
and repair industry in 
Cambodia, Myanmar and The 
Philippines.

PhilBus & Truck is the 
Philippine’s leading bus and 
truck industry event. The 

event showcases buses, trucks, commercial 
vehicles and auto parts, accessories and 
garage equipment. National pavilions from 
China, India, Japan, Korea, Malaysia, Taiwan 
and Thailand are present at the show.

PhilTrex showcases 
products and services related 
to the tyre industry in the 

Philippines, and is co-located with PhilAuto 
and PhilBus & Truck. PhilTrex brings together 
tyre importers, distributors, retailers, service 
& repair workshops, garages and suppliers 
through a range of events, including an 
exhibition, technical symposiums and 
conferences.

Yangon International Motor 
Show is co-located with 
MyanAuto, and was the first major 

international auto show in Myanmar. 
Launched in 2015 in response to the demand 
for new vehicles in the country, Yangon Motor 
Show brings together global manufacturers to 
display their latest models to the South East 
Asian market.

EDUCATION

Global Educational 
Supplies and Solutions 
(GESS) was launched in 
2015, surpassing all 

projections, and cementing its place as the 
event for Indonesia’s education industry. Over 
100 exhibitors showcased a range of the latest 
products and services to cater for the 
flourishing education sector. The 2016 show 
set the precedent as the comprehensive 
platform for key players in the international 
education market seeking to enter the 
Indonesian market. Support for the show is 
strong, with endorsement coming from the 
Ministry of Education and PGRI (Teachers 
Union).

FOOD AND HOSPITALITY

CamFood and MyanFood 
are their respective nations 
biggest international food 
and drink exhibitions. The 

series provides a platform to support the 
development of the food and beverage 

industry by introducing new products, ideas 
and solutions; along with further improving 
the quality and professionalism within the 
industry.

CamHotel and MyanHotel 
are co-located with the food 
series of events AMB Tarsus 
runs within Asia, focusing on 
hospitality and food services. 

Each of these events are market leaders in 
their respective host countries.

Food Tech Cambodia and 
Myanamar are the food 
processing technology and 
packaging events co-located 
with CamFood and 

MyanFood respectively. The FoodTec shows 
were launched in 2013 in response to the 7% 
increase in national production of foodstuffs 
for 2015-2016 in Cambodia.

HORTICULTURE 

Hortiflorexpo takes place place 
alternately in Shanghai and Beijing in 
the spring of each year. It has grown 
to become the largest trade show in 

the floricultural, horticultural and gardening 
industry in Asia. Buyers come to source fresh 
flowers, gardening tools/technology, seedlings, 
floral materials and other horticultural 
products from all over the world.

HOUSEWARES AND INTERIOR DESIGN

Mozaik Indonesia is a B2B 
trade fair which showcases the 
latest products from exciting 

local and international producers and 

manufacturers over four days. The event covers 
home, accessories, kitchen, bathroom furniture, 
craft, textiles, lighting, and outdoor living.

INDUSTRIAL AND MANUFACTURING

The Equipment Manufacturing 
Fair is a highly successful series 
of leading events held annually in 
Zhengzhou, Hefei and Changsha. 

Showcasing manufacturing equipment, 
materials and services, they also incorporate 
machine tools/metalworking machinery, 
electrical equipment, materials handling and 
storage technology, processing equipment, 
test and measurement technologies and 
services, plant maintenance and safety 
equipment, environmental control and waste 
water treatment equipment and services.

INFRASTRUCTURE AND BUILDING

Airport Solutions Indonesia 
brings together the entire buying 
chain of the airport solutions 

industry, providing a platform to connect 
suppliers with key industry stakeholders and 
decision makers whilst assessing key issues 
and solutions in the innovative three-day 
conference programme.

Asia Infrastructure is a leading 
trade fair for building construction 
material, equipment and sanitary 
ware industry. Held at the Boreno 

Convention Center, showcases all types of 
infrastructure technology and machinery, 
building machinery and tools. 
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Big 5 Construct is 
Indonesia’s first 
building and 
construction 

exhibition, bringing international products 
and technologies to the region.

CamBuild, Lankabuild and 
Myanbuild are staged 
annually to provide a B2B 
platform for suppliers of 
building and construction 
equipment, materials and 

technology to meet key decision makers 
including developers, architects, designers 
and retailers. The events are specifically 
designed to stimulate investment, introduce 
new technology and create business 
partnerships.

CamEnergy, LankaEnergy 
and MyanEnergy provide a 
business-to-business 
platform for technology and 
equipment suppliers to 
introduce new technology, 
enhance their brands and 

generate new business opportunities with 
government officials and regulators.

CamWater, LankaWater 
and MyanWater are 
premier international water 
and wastewater exhibitions, 
showcasing new technology 
to government officials, water 
and sanitation companies, 

manufacturers and engineers.

CamProperty is an annual, 
international expo that brings 
together Cambodia’s finest 

construction and property related companies 
under one roof to share their knowledge and 
discover new business opportunities. It is 
hosted by the Cambodia Constructors 
Association and the Ministry of Land 
Management, Urban Planning and 
Construction, Cambodia. 

CamSecurity & Fire is 
Cambodia’s no.1 integrated 
security industry expo and 

conference that showcases the latest 
technology in access control, monitoring & 
surveillance, detection, alarm and fire 
protection systems.

CIVAR is Cambodia’s No.1 
international ventilation, 
air-con and refrigeration 

exhibition which capitalises on the booming 
building industry. The event brings together 
manufacturers and suppliers of air cooling 
apparatus, air recording and measuring 
instruments and air purifying equipment for 
three days of exhibiting.

Electro Power Asia concentrates 
on showcasing ground-breaking 
technology for power generation, 
transmission, as well as distribution 

and installation for better operational 
outcomes. This is the largest exhibition of its 
kind where more than 150 exhibitors from 
various corners of the globe will showcase 
equipment and advancements in power 
generation transmission that duly complement 
the concept of sustainable energy.

Expo Comm Indonesia 
showcases 
telecommunications, 

broadband, wireless 3G/4G, unified 
communications, network infrastructure and 
engineering, and cloud computing products 
to the telecom products & equipment 
industry.

GreenPower brings 
together over 150 exhibitors 
to showcase the latest 

technologies in solar, biomass, hydro, 
geothermal and wind power. The event was 
created in response to the Myanmar 
Government’s manifesto to increase electricity 
production from 2,500MW to 30,000MW by 
2030, with renewable energy as a key 
component.

The Infrastructure 
Congress and Expo 
Philippines (ICEP) offers 

supply solutions that cater to the increased 
demand for infrastructure projects in the 
country and its ASEAN neighbours. ICEP 
brings the major stakeholders in the roads, 
bridges, transport, airports & seaports, 
telecom, power & energy, water, environment 
protection/preservation, disaster prevention, 
and security industries. 

Indonesia International 
Infrastructure Conference 
& Exhibition (IIICE) will 

cover key sectors of infrastructure including 
energy, water, roads, railways and ports in 
conjunction with Indonesia Infrastructure 
Week. It is the largest national forum for 
government and private sectors to come 
together with the aim of building 
partnerships, sharing knowledge and 
cultivating the transfer of technology among 
decision makers driving Indonesia’s critical 
national infrastructure.

International Energy Week 
primarily focuses on energy, oil 
and gas as well as the power 
industry in Sarawak, Malaysia. The 

three-day summit attracts 5,000 trade 
professionals and delegates to concentrate 
on business, technology and innovation. 
International Energy Week incorporates 
Petroleum Asia and ElectroPowerAsia.

Konstruksi Indonesia 
showcases products and 
services related to the 

construction Industry. It is the largest 
construction show to be staged in Indonesia 
for heavy equipment and showcases the 
latest technology for the infrastructure 
construction industry.

Rail + Metro China is an 
international trade fair for 
the rail and metro sector, 

which takes place annually in Shanghai. It 
brings together developers, suppliers and 
consumers from the short-and long-distance 
transport industries. The exhibition gives a 
comprehensive overview of the latest industry 
trends and innovations and is one of the 
leading trade fairs of its kind in China.

MISEF (Myanmar 
International Security & 
Fire Protection Exhibition) 

is co-located with MyanBuild, and was 
specifically designed to engage building 
owners, managers, system integrators, 
engineers, developers, and security and fire 
installers. MISEF expo showcases the latest 
technology in access control, monitoring and 
surveillance, detection, alarm and fire 
protection systems.

MIVAR and SIVAR are 
co-located with MyanBuild 
and LankaBuild respectively, 

and showcase products relating to design and 

architecture, building materials, equipment, 
education, fire products, landscape design, 
manufacturing, interior design, and health 
and safety.

Myanmar Hardware is 
co-located with MyanBuild 
and specialises in tools for 

the construction industry. 350 global brands 
gather to discuss and display their hardware 
and DIY tools at Myanmar’s largest 
construction event.

MyanLab was created in 
response to Myanmar’s 
expected growth in the 

country’s manufacturing and oil and gas sectors 
over the next decade. These developments are 
set to bring about a surge in demand for 
laboratory, quality testing and scientific 
equipment. Over 120 international brands and 
companies come together to showcase the 
latest products and technologies for laboratory, 
quality testing and scientific equipment.

Petroleum Asia provides the 
opportunity to gain insight into oil 
and gas exploration, production 
and processing. Petroleum Asia 

Expo concentrates on the new developments 
in the oil and gas industry, along with product 
demonstrations, and buyer-seller facilitated 
meetings.

Pump + Valve Myanmar is 
co-located with MyanWater. 
Exhibitors at Pump+Valve 

Myanmar can leverage thousands of top 
quality decision makers representing 
consultants, engineers, manufacturers, 
hoteliers, contractors, farmers, laboratory/QC 
manager/technicians, retailers/distributors, 
Government ministries and departments. 

LABELS AND PRINTING

Labelexpo Asia and 
Labelexpo India run 
biennially (Asia in odd years 

and India in even years). Labelexpo Asia, 
launched in 2003, is the largest label event in 
Asia, and services the world’s fastest-growing 
label market. The event is attended by all the 
key label printers in China and beyond. 
Labelexpo India was launched in 2002 as the 
India Label Show and joined the Labelexpo 



TSNN.com is a powerful international trade show 
gateway and the leading online news source for 
the trade industry targeting show organisers, 
suppliers and exhibitors. 

For the past six years The Trade Show News 
Network has hosted the prestigious TSNN Awards, 
honouring the fastest-growing shows in terms of 
attendance and net square footage.

Online Recruitment (Onrec) magazine is the only 
global media dedicated to online recruitment. 
Onrec’s portfolio of products includes a website, 
magazine and series of international B2B events 
for HR directors, personnel managers, job boards 
and recruiters providing them with information on 
the internet recruitment industry. 

Labels & Labeling magazine was launched in 
1978, with the first issue published in January 
1979. Today the magazine reaches readers in 114 
countries through six editions per year.

This is supplemented by the Yearbook, which is 
published in December each year. Digital editions 
of the print magazine are available for download or 
viewing online.

media

Connect Corporate is a magazine, website, and 
mix of live and online events that bring together 
a community of corporate meeting professionals 
to learn, share and grow the business of planning 
meetings, conferences, incentives and events. 

The website, digital newsletters, blogs and 
webinars provide a mix of current news, analysis, 
commentary and practical how-to articles for users. 
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Global Series in 2007. Since then the show has 
seen significant growth in space and visitors, to 
become the largest label event in India. 
Labelexpo India provides access to one of the 
world’s fastest-growing label markets, and is 
attended by all the key label printers in South 
Asia. The event is endorsed by the LMAI, along 
with the All Indian Federation of Master Printers.

LIVESTOCK

Agrilivestock Myanmar 
gathers feed millers, farmers, 

breeders, veterinarians, researchers, 
government officials, distributors, importers and 
traders looking to source the latest products for 
their businesses and keep up-to-date with the 
latest trends and technology. 

LUBRICANTS

Inter Lubric China is has 
been held annually in Beijing, 
Guangzhou, and Shanghai 

over the past 16 years, attracting over 2,000 
exhibitors and more than 70,000 professional 
attendees including manufacturers, dealers, 
distributors and end users to the show. Inter 
Lubric China is one of the most authoritative, 
large-scale, international exhibitions in the 
lubricant industry.

MEDICAL AND HEALTHCARE

Established in 2000, China 
Aid focuses on senior 
healthcare, nursing and 
rehabilitation and is held 

annually at the Shanghai New International 
Expo Centre(SNIEC) in China. It has developed 
into one of the most authoritative elderly and 
long-term care events in China and is one of 
the largest and most established exhibitions of 
its kind in Asia, incorporating multiple 
platforms for product demonstration, service 
showcasing, knowledge exchange and 
networking. 

The Medical Equipment Fairs serve 
the entire value chain for the medical 
devices market in China. Showcasing 
blood, biochemical, immunoassay, 

bacterial, and urine analysis systems, clinical 

testing auxiliary equipment, diagnostic 
reagents, and blood testing to the medical and 
pharmaceutical industry.

Taking place annually in 
Chengdu, China, The 
Dental Show West China 

is ranked as one of the leading events in the 
dentistry industry. Catering for the high 
demand for dental care in the Western 
Chinese market, the show offers exclusive 
deals on the latest products, materials and 
services from more than 400 dental 
manufacturers and suppliers.

MEETINGS AND EVENTS

Prolight + Sound showcases 
technologies and services for 

entertainment, integrated systems and 
creation industries. Since its launch in 2003, 
Prolight + Sound Guangzhou has earned its 
reputation as the largest industry event of its 
kind in China. It offers an extensive spectrum 
of products and services which are key factors 
behind the success of this event. It attracts 
trade visitors from all parts of the events 
business, including venue operators, sound 
experts, lighting designers, studio engineers, 
event-service providers and exhibition 
companies.

TRAVEL AND LEISURE 

Since its launch in 2007, the China 
Horse Fair has consistently grown 
and developed alongside the 
industry it represents and it is now 
firmly established as China’s most 

important and respected gathering for trade 
professionals involved in all forms of equine 
sports and leisure activities.

COTTM is regarded as the 
industry’s most important 

exhibition platform and remains the only 
business-to-business event that focuses purely 
on the burgeoning outbound market. A 
combination of China’s fast-emerging middle 
class, improved transport links and more 
favourable policies are all contributing to the 
boom of outbound tourism. COTTM is 
conveniently located in Beijing, the hub of this 
market and home to some of China’s largest 
outbound tour operators.
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